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BRAND IDENTITY &
VISUAL DESIGN
FOR NEXBING
A modern identity.
One consistent brand experience.

Approved final design · Currently in use

NEXBING

PROJECT COST

$1,200
DURATION

6 weeks
START DATE

10 August 2025
www.nexbing.com
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Recognizable by design.
Not redesigned for its own sake.

Give it room.
Minimum clear space: one dot diameter (d)
from the visible mark or wordmark on every
side.

Keep it intact.
Retain the site’s symbol geometry. Use
lowercase “nexbing”: regular “nex,” extra-
bold “bing.” No stretching, rotation, gradients
or added shadows.

Keep it legible.
Digital minimum: 24px symbol, 120px lockup.
Print: 6mm / 30mm. Test at final size. Symbol
= idea + form, a proposed reading—not a
historical claim.

THOUGHT TO THING NEXBING /  PROPOSED IDENTITY /  OCT 2026

PRIMARY LOCKUP /  REVERSED STANDALONE SY MBOL

1d

https://nexbing.com
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An identity shaped
around the vision.

Company: Nexbing

Service: Brand Identity & Visual Design

THE OBJECTIVE

We worked with Nexbing to create a unique brand identity that
reflects its vision and establishes a strong, recognizable presence.
The goal was a modern, professional, and visually appealing
identity that communicates the brand’s personality and values.

THE CREATIVE PROCESS

Our process began with understanding Nexbing’s vision, audience,
and overall brand direction. These insights informed a cohesive
visual identity spanning the logo, color selection, typography, and
supporting brand elements.

THE PROCESS GRAPHICS / IDEA TO REALITY

Idea
Find the useful thought.

Strategy
Give it a direction.

Design
Make it feel right.

Build
Make it work.
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A recognizable mark.
A clear visual signature.
A consistent logo system gives Nexbing a distinctive identity across light and dark settings.

Logo system

A cohesive symbol and wordmark for a consistent
brand presence.

Visual consistency

The same recognizable identity across brand
materials and platforms.

Careful detail

Proportion, spacing, and contrast support a
professional, memorable result.
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Simple ingredients.
A cohesive identity.
A focused palette, considered typography, and supporting elements keep the brand experience unified.

BLACK

#000000
RGB 0 / 0 / 0

WHITE

#FFFFFF
RGB 255 / 255 / 255

TYPEFACE / NUNITO SANS

BRAND IDENTIT Y /  T Y PE & VOICE 06 / 10

RETAINED T Y PEFACE /  NUNITO SANS

Light thought.
Clear action.
Display / 300 64–112px / 1.0

−0.04em tracking

Heading / 800 24–48px / 1.15
−0.02em tracking

Body / 400 16–20px / 1.5
Normal tracking

Use one family. Contrast weight, not decoration. Keep paragraphs to 45–70
characters per line. Nunito Sans is the current site’s typeface; packaged under
the SIL Open Font License.

Say 
Me
PROPOSED C

“From the 

USE / SPECIFI

“An idea, a question, a rough sketch.
Let’s find what it could become.”

AVOID / INFLATED & GENERIC

“We leverage cutting-edge solutions to revolutionize your digital
ecosystem.”

Use lowercase in the wordmark; sentence case in prose. Prefer concrete verbs:
ask, shape, build, test. Do not claim outcomes without evidence.
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TYPEFACE / NUNITO SANS

Light / 300
Thoughtful headlines. Generous space.

Extra Bold / 800
Clear statements. Deliberate contrast.
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The identity, in context.
Essential digital assets bring the visual direction together across different platforms.

DIGITAL LAYOUT CAMPAIGN ASSET

BRAND IDENTIT Y /  D IGITAL APPLICATIONS 08 / 10

The identity at work.
Clear, not louder.

● ● ● nexbing.com / concept ↗

Website hero / proposed headline and user-defined positioning. Campaign tile / solid black with reversed white artwork.
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A practice for ideas.

From a weird thought
to a real thing.
Shaping ideas with great design and executing
them for the real world. Idea, strategy, design and
build.

Let’s shape your idea ↗
IDEA →  REALIT Y

Less noise.
More
making.
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Small details.
One memorable experience.

Essential brand materials
Brand cards and a reusable proposal template extend the same visual identity
beyond digital touchpoints.

The result
A refined, cohesive identity that gives Nexbing a professional image, strengthens
its visual presence, and creates a solid foundation for future growth. Approved
final designs, currently in use.
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Small details.
A consistent practice.

A practice for ideas.
nexbing.com

Saffat Habib
Founder
nexbing.com

Two-sided card concept / 85 × 55mm; not a print-ready dieline.

PROJECT PROPOSAL /  TEMPLATE

A clearer idea.
A real next step.
IDEA / STRATEGY / DESIGN / BUILD

Proposal cover / replace template copy for each project.

Saffat Habib / Founder
Idea, strategy, design and build. / nexbing.com
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